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*Environmental Concerns (94%)
Relationship with Producers (86%)
*Ethical Reasons (86%)

*Aiding Local Economy (34%)

No significant differences between states, operation size, locations, and ranking

Producers » Consumer Co-ops

— 1. Define “LOCAL".

2. Measure specific impacts of local food market within regions and
across regions — employment, resource allocation, environmental
impacts, etc.

3. Compare and contrast consumer co-ops with other food
distribution venues.

4.  Construct food distribution clusters to monitor food distribution
activities by demographics, social and economic characteristics,
transportation needs, and health factors.

5. Examine relationship between local food distribution and local
farm viability, local economics development, and community
health.

Distributors

PrOCESSOrS Greatest Barriers for Sourcing Locally

<€ Producer Co-ops

-Limited Supply of Local Goods (44.3%)
«Complicated Vendor Relationships (45.3%)
*Distribution and Logistics (43.1%)

No significant differences between states, operation size, locations, and ranking

Consumer Co-op Local Sourcing Model

Expected Relationship Between Factors and Percentage of

Sourcing Locally
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